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Abstract:

Institutional culture is a key factor in shaping an organization's identity and internal
communication, directly affecting its corporate image. In the food industry, where consumer trust and
product quality are essential, a strong institutional culture helps establish credibility and reinforce
positive perceptions. By defining core values and aligning them with communication strategies, food
enterprises can enhance their reputation and build stronger connections with audiences.

Effective corporate communication acts as a bridge between internal culture and external
perception, shaping how consumers evaluate the value of local food products. A well-defined
institutional culture, supported by strategic communication, not only strengthens brand identity but also
increases consumer confidence in local food enterprises. Investing in these elements can significantly
enhance market trust and improve the competitive positioning of local food products

Keywords: Institutional culture, food enterprises, corporate image, communication, value.
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